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WFMT-FM. The classical music station will move its of-

fices and studios to a new, $2-million facility near WTTW-
TV/Channel 11 on the Northwest Side by mid-1995. Also, a

coa.lition.of puplic interest groups asked federal regulators to
fine public station WTTW for airing home-shopping services.
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A Chicago citizen's group plans to ask the Federal Communications
Commission teoday to issue rules praventing public broadcasters from carrying
programs in a home-shopping format.

The complaint from the Coalition for Democracy in Public Television alleges
that WTTW-TV, the Chicago-baseq pubcaster, aired a 45-hour home shopping
experiment over a two-week period last tall.

WITW is known in pupiic broadcasting civeles for itg willingness to push the
edge of the envelope with non-traditvional programming.

Andy Schwartzman, a D.C. attorney who is representing the Chicago citizen’s

group, claimed WTTW violated FCC guidelines on commercialism during the
home-shopping trial by hawking products from a local art museum and symphony.

WTTW execs could not be reached for comment.



