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A Chlcago cltizens $roup Is seeklng an FGC rullngl
barrlngl home shoppln$ on publlc TV statlons,
Upset by noncommercial w"rrw Chicago's 45-hour home
shopping trial last fall, the Coalition for Democracy in
Pubtic Television last week asked the FCC to sanction
wTrw and generally declare horne shopping a violation of
public stations' noncomrnercial mandate. "This is simply
not a noncommercial seruice," says Andy Schwartzman,
the Media Access Project attorney representing the coali-
tion. The group will file its petition today or tomortow, he
says. In addition to fining wTrw, the coalition sayst the
FCC should consider the "violation" when the station's
license comes up for renewal.
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Complaint hits WTIW horne shopping test
the Coalition for Democracy in l\rblic Television liled a

eomplaint to the Federal Communieations Commission against
WTIW-TV, a publie TV station in C'hicagp, for broadcasting a
hune-sbopprng trial last year in conjunction with forrr Chicago
nonprofit organizations. The complaint ctntends that hmre
shopping on public 1l9 is corrunercial rnatter in violation of feC
nrlea A WTTW spokeswouran says the trial wari a fund-rais€r
that violated no nrle$. 'Ifhis is not QVC," she seid" "We $ter€ not
*lting fumiture."


